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https://creativeinvisibles.eu/

WHY ?

- the failure of public policy: the invisibles
- NEETs represent almost 9 million young people in Europe (april 2022)

- need for the creative sector to deploy new strategies: identifying and cooperating with
new audiences, communities, networks

-need for NEETs and “invisibles” to find non-institutional ways to develop their projects,
initiatives, businesses
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How ?

* By promoting creative practices and urban cultures, in order to encourage the
professional integration of young people through street culture




Productions:

e Opportunities in Street Culture
Ressource pack : interviews and
feedbacks from the field for cultural
actors to identify and mobilize the
youth

> Find more informations HERE

* OER’s on Street Culture :
Entrepreneurship module for young
people + Creative Invisibles App

> Find more informations HERE
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CREATIVE
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Co-funded by the
Erasmus+ Programme
of the European Union

GUIDE AND FRENCH
EXPERIENCE OF
CREATIVE
ALLIANCES

Guide created in the
framework of
Creative Invisibles project
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Home » Opportunities in Street Culture

Opportunities
in Street
Culture

ABOUT

Our Resource

Young NEETs The Creative
invisiblepa fed out a range of intervi

for entrepreneurship for young people.
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CREATIVE
INVISIBLES

Home

Take our short course now!

How to download the App
on Apple devices

Apple Users
= < o
Alliances and action plans 1. Go to app.creativeinvisibles.eu
Resource Pack on Street Culture

2.Tap U scroll down the list of options, then tap Add to Home

Screen.

3. Enter a name e.g. Creative Invisibles.

4.Click “Add".

5. Return to iPhone home screen and select “Creative Invisibles” app.
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CREATIVE INVISIBLES

Module 1

What is Street Culture and how does it relate to
entrepreneurial opportunities?

LEARNING OUTCOME

MODULE 1aims to offer you a glimpse of the
ever-changing currents of street culture
that emanate from the head- waters of big
cities, yet assume a life of their own through
the cultural terrain of each particular
country.

We have gathered a selection of sources

reflecting on the continuing phenomenon

that is street culture, and its relation with
entrepreneurship.
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After completing this module you
Understand the power of culture and

creative industries to address the social

needs of city dwellers and empower them

to unlock opportunities for local economic
development. [ ) °
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https://creativeinvisibles.eu/opportunities-in-street-culture/
https://creativeinvisibles.eu/open-and-creative-educational-resources-on-street-culture/

Productions: | _CREATIVE
IMVISBLES

* Making young people's talents
visible : two cycles of mobilities |
with 10 neets focusing on creative P
practices : 3 podcats, 1 fanzine, 2 _ i Paan
video and sound postcards,

>Find more informations HERE
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https://www.youtube.com/watch?v=9GYjYhELMiQ

Participants:

> Creative professionals, entrepreneurship professionals and trainees,
as well as other players in informal education, entrepreneurship,
culture and economic development.

> Neets and invisibles, young artists

The entrepreneurship, creative sector, social aid and economic
development professionals involved in the project have, for the most
part, themselves grown up in the same area as the neets taking part
in the project. They therefore understand the issues linked to the
region and make it easier for young people to identify with them ang
their career paths. q

The participation of the young neets was more essential than ever in
helping us to understand their attitudes and their interaction with the
project resources.

X XHCE O LA

FOR INCLUSION




Numbers

* 15,727 site visitors and resource
views

» 4848 database contacts
e 10562 views of partner sites

* 65+ stakeholder organisations
involved in the Creative Alliances

e + 250 adult education organisations

e + 1824 downloads of resources on
the website

* 10 neets directly involved in the
project

* 20 educators, artists, representatives
and staff of associations involved in
training and cultural practices

CREATIVE
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Creative Invisibles!

Creative invisibles project has a clear objective: to introduce new
models of entrepreneurship training in the creative sector through
actions carried out in the field of street culture, aiming to mobilize
young people and NEETs deemed “invisible” within society.
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LE LABA - NOUS CONTACTER

Sophie Guenebaut

Directrice

s.guenebaut@lelaba.eu
06.40.20.55.5

32 RUE DU PONT
DE LA MOUSQUE

33000 Bordeaux

Maud Gari

Secrétaire
Générale

m.gari@lelaba.eu
06.12.29.50.76

WEB

contact@lelaba.eu

https://lelaba.eu/
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https://lelaba.eu

THANK YOU !
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